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Chiara Mazzone, representative of Provence-Alpes-Cote-d'Azur Region 

PACA region is very happy to host such an event and totally supports EARTH and its work for sustainable and 

responsible Tourism. 

The new working plan for the tourism development of PACA region gives the orientations of our regional politics for 

the period 2012 -2016. One of the 4th objectives focuses on the development of responsible and fair tourism. In 

addition, support is provided for development of sustainable tourism projects in order to sustain social tourism and 

the projection of the natural environment. “ 

Maurizio Davolio, President of EARTH 

The network is an International Non-profit Association (AISBL) which represents the private sector of responsible 

tourism at the European level towards the European Institutions, to ensure that the principles responsible tourism 

grow. Finally, EARTH aims to encourage exchange, sharing of experiences, good practices, knowledge and expertise 

about RT. The past activities of EARTH are diverse. Initially, we started with the EARTH project, which aimed to create 

an EU community of responsible tourism organisations. Then, we cooperated with authorities at all levels to promote 

the principles of responsible tourism at the Local, National  and European level. We also participated in projects 

involving international collaboration. We are involved in projects such as “Take the Med” where 

we coordinate and support the activities of its members, encouraging mutual exchange of good practices at the EU 

level. Of course the collaboration with International organizations (ISTO, AREMDT, European Institute of Cultural 

Routes, NECSTouR…), member of GSTC and the Anna Lindh foundation is very important for our network. 

Today’s conference aims to present realities of the private sector and civil society, to gather International experts of 

Accessibility in tourism, to present EU activities in support of responsible tourism at the EU level and to propose a 

memorandum in prevision of the European Elections in May 2014. 

Eduardo Santander, executive director of the European Travel Commission 

“It is widely acknowledged that Europe remains the world's Number 1 tourist destination. With 535 million 

international tourist arrivals in 2012, Europe holds a market share of 52%*1.   

                                                           
*exact figure 51.6% 
1 World Tourism Organization (2013), World Tourism Barometer – Volume 11, October 2013  



In 2013, the European tourism industry2 continues to prove its resilience despite the persistence of a 

negative economic climate in the majority of European destinations. The European Travel Commission, 

whose aim is to promote ‘Destination Europe’ in long-haul markets, believes that the sustainability of tourist 

flows needs to be ensured at a both intra- and extra-European level with particular reference to the influx 

of travelers from tomorrow’s outbound travel markets, whose rapidly expanding middle classes require 

tailor-made tourism product in a welcoming and socially responsible environment.  There is a need for a 

common strategy. ETC’s hard work and forward looking plans and visions resulted in a 1 Mio Euro grant from 

the European Commission in 2012 for our project: “Destination Europe 2020”. This agreement with the EC 

can be considered a milestone for ETC as it is the basis for a long-term strategy to firmly plant Europe in the 

global tourism market place. ETC’s long-term strategy will focus on the promotion of thematic products (such 

as cultural routes, heritage) that permeate national borders to enhancing the not only the visibility of 

products but also ultimately the tourists’ European experience. To achieve this, ETC will work on 

consolidating the common Visit Europe brand and concentrating on a gastronomy and culinary tourism. ETC 

believes in market research.” 

 

Francesca Tudini, head of the Tourism Unit for the European Commission-DG Enterprise  

“Presenting the European Charter on Responsible and Sustainable Tourism” 

“The European Charter on Responsible and Sustainable Tourism is in its draft version and contains at the 

moment 9 guiding principles for all entities, underlining the actions that need to be taken by member states, 

local authorities and private businesses and the tourists themselves in order to commit to a responsible and 

sustainable tourism. 

The decision regarding if the final draft will be issued before or after the next mandate, still needs to be 

taken.  If after, time is available to do a final review, and possibly finalise a more impactful document (seeing 

as the Commission is changing, and therefore all documents sent out before that will have less value). 

Draft Version of the Charter on Responsible and Sustainable Tourism: 

1. A balanced approach to economic, social, cultural and environmental aspects of sustainability should 

be ensured. 

2. The competitiveness and the ability of the EU tourism industry should be increasingly enhanced. 

3. The EU natural cultural heritage and diversity should be celebrated and conserved. 

4. Tourism activities should respect and benefit local communities. 

5. The use of natural or scarce or limited resources should be controlled and effectively managed. 

6. Tourism should be planned and managed with a long term vision and involvement of all stakeholders. 

7. (Trying to implement with ETIS system) Tourism should be monitored and continuous improvements 

should be made. 

8. It is the “right” of all citizens to have and enjoyable and fulfilling holiday (the rights of travel should 

be respected). 

                                                           
2 The majority of destinations posted positive growth during the pre-Summer period. UNWTO underlines this trend by reporting 
a strong performance (+5%) during the first half of 2013, driven by destinations in Central and Eastern Europe (+7%) and 
Southern/Mediterranean Europe (+6%), but also Western European destinations posting growth of +4%. (Source: UNWTO, 
World Tourism Barometer – Volume 11, October 2013) 



9. Awareness should be increased towards sustainable and responsible tourism across the EU. 

The international dimension is lacking, initially this was the idea.  Unsure if the Charter will be issued before 

or after the next mandate.  What certainly needs to be done is have a particular memento, which is dedicated 

particular to this document, so that it can be given the right importance. 

Corinna Lettini- project manager of KATE Environment and Ecology  

“An Insight of the Experiences of CSR consultants in the tourism sector” 

KATE is a non-profit organization for education and consulting focusing on sustainability and consulting 

tourism enterprises regarding CSR so that they can incorporate it into their supply chain.  KATE works closely 

with TOURCert, which certifies small and medium business’s in various tourism enterprises.  These standards 

for tour operators are officially recognized by GSTC (Global Sustainable Tourism Council).  

KATE focuses more in German speaking countries however; during one of the EU projects transferred the 

CSR mangers into Italy, Spain, Croatia, Germany and Austria.  KATE was able to train two CSR managers who 

then trained another 15. 

Cathrine Schwenoha, sustainable tourism and education project managerNatureFriends 

International  

“Landscape of the year, Upper Rhine”, crossing the borders for responsible tourism” 

 Naturefriends International is briefly introduced by Cathrine Schwenoha, stating that it was founded in 1895 

and currently has 500.000 members in more than 30 countries.  “Landscape of the Year “ sustainable tourism 

project and its criteria are presented emphasizing the need for cross border communication while also 

retaining to ecological importance, project feasibility, the integration of political issues and fostering 

collaboration at all levels.  The last 3 last projects of the year are described:  Danube Delta, Slovakia Karszt 

and this year’s Upper Rhine Valley as landscape of the year, a project established to foster sustainable 

development.  This includes the pprotection of cultural and natural landscapes as a living environment for 

people, sensitising, initiating projects and measures that continue beyond the duration of the project.  In 

November 2012, NFI was awarded the Ulisses award for innovation for tourism from the UNWTO. 

Presentation ended with an example of a stone structure in the Lesachtal Region, which acts as a memento 

to remind the community of the activities done in the past, fostering the vision of continued activities even 

after the end of a project.   

Maria Pettrucci- coordinator of Associazione Italiana Turismo Responsabile (AITR) 

“The Italian experience of responsible tourism” 

AITR currently has more than 100 highly diversified members working all over Italy and abroad for incoming 

and outgoing tourists.  Many members work on social inclusion and accessibility as they don’t want 

responsible tourism to remain a niche market, but to create instead a dialogue with traditional tourism in 

order to develop a complete and responsible tourism in the future.  Local communities must be the 

protagonists of their territorial development. To do this, AITR contributes to raising ethical standards using 

campaigns and sensitization activities through intercultural dialogue in its fight to end poverty through 

tourism. AITR also has its own certification body and personal publishing houses specialised in tourism 

publications such as Lonely Planet.  



Julien Buot, director of Association Tourisme Equitable et Solidaire (ATES) 

“Fair trade in Tourism “ 

Fair Trade in Tourism is introduced as a reality developed in France by ATES.  It organises trips for thousands 

of tourists in 70 countries, developing a guarantee system with scientific partners promoting the idea to 

involve local populations in the tourism projects.  It is underlined that although France welcomes 10% of the 

international tourists there are several negative externalities involved in tourism, which include the standard 

offer, which does not maximize the local resources and the fact that hotels sell international and not local 

products.  It is mentioned also that tourism has been disastrous at an environmental level and enforced that 

the eight Millennium Development Goals (MDGs) must mobilise the tourism community. The 3 actors 

involved in ATES solidarity and fair tourism are fair trade, international solidarity, social and solidarity 

economy with an effort needed to reduce the proximity between consumers and producers.  Travel 

expenditures are concentrated in transport with 38% and a minimum of 4% into development funds. The 

presentation is concluded with various examples of activities held by ATES all over the world. 

Maya Collombon, founder member of Marco Polo Echanger Autrement 

“Tourism with fisherman in the Mediterranean sea and the coastal tourism” and 

“Mygrantour”, migrants driven intercultural routes to understand cultural diversity” 

Marco Polo focuses on local development in France. 

PESCATOURISM (fisherman in tourism), one of its projects, addresses the problems faced by traditional 

fishing (overfishing, pollution, urbanization and the older and ‘non-regenerating population’ of fisherman).  

Taking example from LegaPesca, Pescatourism in Italy, France initially faced regulatory problems in the 

transfer of the project as fisherman was initially not allowed to take tourists on board.  Thanks to contact 

with local and National Authorities however, since March 2013, permits have been issued to 60 boats thanks 

to the new National reform law, which now allows permits to be issued to certain boats directly involved 

with pescatourism.  Total of 60 boats have been authorized of whom an average daily value is between of 

21% to 62% of the total turnover. The European touristic project called “Mygrantour” in Marseille also 

mentioned detailing its idea to make intercultural routes in the city with migrants acting as tourist guides. 

The first latin FITS (Forum International Tourisme Solidaire) forum will be held in Nicaragua in 2014, then in 

Marseille to celebrate its 10th anniversary. 

Gianluca Pastorelli, president of DIESIS Coop 

 ”Social economy, social innovation in responsible tourism” 

Diesis presents its two projects, the first called “SuperHub” financed by the 7th framework program, a 

research and development project, which lasts three years. With more than 7 million euro funding and more 

than 20 partners, it has created, developed and implemented as an open source platform and mobile 

application for sustainable mobility.  The application has been developed in 3 major cities (Milano, Helsinki 

and Barcelona) but from next year will be new tools and applications with one specific scenario focused on 

tourism.   

The second project “BENISI” acts as an incubator for social innovation starting this year and lasting till 2015, 

hosting at least 300 people from the local level. It will aid in the process of transferring these projects to 



other areas. Benisi will be presented in January, at the event organised by the European Commission in 

Strasburg.  Diesis underlines that the project is open to all. 

Jose Maria De Juan Alonso, president of Spanish Center of Responsible Tourism  and KOAN 

Consulting  

“Productive and commercial efficiency of responsible tourism as a tool for local 

development”. 

Main aim in KOAN is to fill the gap in marketing in responsible tourism working for more than 30 years as a 

consulting company for cooperation and development. In collaboration with PANGEA in Spain, to celebrate 

different events there is an “open space” which has been used both by FITUR (holding a seminar with more 

than 200 participants), completely free for anyone.  They organised a responsible tourism day on the 2nd of 

June in collaboration with Coalisation Internationale pour un Tourisme Responsable and also the World 

tourism day in Madrid on responsible tourism.  KOAN facilitates spaces for networking and projects which 

relate to the whole value chain analysis.  The opinion is expressed that most touristic entities work 

independently rather than collaborating responsibly.  There are therefore truly few committed tour 

operators thinking about long-term sustainability.  Their philosophy revolves around transparency and 

communication and training.  KOAN holds at least one training event per week on responsible tourism.  Their 

main aim is to train the locals enough to be qualified and competitive within the market.  Invitation to FITOUT 

next year which focuses on marketing and distribution channels. 

 

Sabrina Luise, Permanente representative of Legacoop 
 
“The cooperative movement in responsible tourism”  

 
Legacoop is an Italian cooperative organization whose main values are that of self–help, self-responsibility, 

democratic participation and concern for communities.  These values are in the cooperative DNA and are 

the basis of what inspires their activities.  It has a particular business form for which is it particularly well 

spread in developing countries that for this peculiarity is very well known and wide spread in the third 

countries and used in several economic sectors like microcredit, agriculture and crafts.  Legacoop has 

collaborated with various NGO’s to implements solidarity projects such as  fund raising to bring aids and 

basic good to bring aid to populations affected by natural disasters, reconstruction activities and community 

empowerment.  Regarding organised crime, Legacoop also deals with Addio Pizzo, a travel agency fight 

against mafia.   In community tourism, the whole community actively participated in these activities, hosting 

tourists and visitors guiding them to discover the ancient traditions of their village allowing them to feel at 

home.  Education is fundamental in conveying values and principles essential to build new paradigms.  

Legacoop also participates in the organisation of several training courses like the advanced training school 

on environmental tourism. 

 
 
 
 

Barbara Tomasella, director of Sustainable Tourism Ireland 
 



“Small tourism enterprises, responsibility and the visitor experience”  
 

Founded in 2008 as a network of organizations, Sustainable Tourism Ireland became an inbound tour 

operator in 2010.  The visitor experience and host-guest interaction is the highlight of the presentation.  

Barbara indicates that with shorter holidays the experience in itself has become more important.  The 

responsible tourism wants to minimise the negative impacts which tourists may bring to the destination 

while.  Not only is there an ethic ground to being responsible but also a great business sense.  It pays, and is 

therefore becoming mainstream.  For Ireland and UK, Responsibletravel.com founded in 2005 has become 

a multimillion company which respects a strict code.  Examples of guest-host interaction:  Political walking 

of Belfast with ex-prisoners (now part of local association who describe the conflicts).  Creating a great 

emotional impact is at the core of the visitor experience.  We understand cultural differences and offer codes 

and guidelines.  “If you create the right expectations you do create the best experience”, said Barbara 

Tomasella.  

 

Mauro Marrocu, Chief Executive Officer of Global Sustainable Tourism Council 
 
"The Global Sustainable Tourism Criteria and the GSTC Accreditation process”  
 
The GSTC is the global leading authority in setting standards in travel and tourisms. It is stressed that 
sustainable tourism is not a niche, not a segment; it has never been and should have to be.  It is the future 
of tourism.  An industry, which burns and destroys its own resources simply doesn’t have a future; it is as 
simple as that.  Since our resources are our people and the environment, if we destroy them we will have no 
future.  Mission:  to foster knowledge and understanding of sustainable tourism practices, promote the 
adoption of sustainable tourism travel, we want to build demand.  It has to be sold it has to be successful; it 
has to make profits because it needs to be based on Planet, People, and Profit. Accreditation-we don’t certify 
businesses, we certify accreditation bodies (TourCert for example, Travelife).  Market Access-it has got to be 
sellable and successful, people have to feel that it is a good business opportunity as well on top of doing well 
for the people and the world.  “Define sustainable tourism in a way that is actionable, measurable and 
credible”.  GSTC certifies accreditation bodies.   Accreditation of Certification Bodies: out of 130 they have, 
17 Recognized & 1 Destinations Stewardship: to test territory.  Launching New Destination Partner Program.  
By 2014 -Global “Train the Trainer” Courses. 

 

Silvia Barbone, director of Foundation European Sustainable Tourism   
 
“PM4SD, an innovative method to manage sustainable tourism projects” 
PM4SD® Project management for sustainable development. Is a Certified Project Management methodology 

developed to design and implement tourism projects with sustainability in order to create long-term benefits 

for destinations and local communities.  These methodologies address point number of the 9 principles of 

the European Charter.  PRINCE2®, a structured method for effective project management. PM4SD® has 

innovated and adapted PRINCE2® to the tourism sector, combining management aspects with sustainable 

tourism criteria and principles.  There are two editions.  PM4SD was created due to a specific need:  there is 

a lot of fundings in the sector but not a good management.  Pompeii is an example.  Pompeii is one of the 

most visited destinations and yet the city remains one of the poorest. The same for Croatia. Thanks to 

European funding they managed to deliver 6 training courses in Europe and certified 100 tourism 

professionals. 

 Jose Maria De Juan Alonso, vice-president of EARTH  



“Is responsible tourism accessible as a tourist, as a citizen and as worker?” 

There is a need to design tourism products, destinations and routes while considering a universal 

accessibility. If we do so, we will create more comfortable tourism experiences for all, citizens and tourists. 

This goal is to include, but not to exclude; avoiding programs directed exclusively to specific groups and 

avoiding ghettos. Communication and dynamisation techniques help us to connect with the less aware 

segments of tourists. Accessible tourism products and services therefore need to be included in the general 

destination planning, while involving key stakeholders in the tourism industry and through networking 

accessible tourism with responsible tourism producers and professionals in events and through sustainable 

travel.  Responsible tourism needs to ensure that accessibility and responsibility work together in these main 

segments: business travel, educational travel, nature tourism, adventure and active tourism, cultural 

tourism, gastronomy tourism, experiential tourism, etc.  The aim is to not concentrate in the physical aspects 

but to generate accessibility for knowledge and mental limitations. From the accessible to the social: social 

innovation for communities, developing tourism products for the segments of young,  families, seniors, 

disabled, more deeply touched by the different crisis.  The challenge is to combine sustainability, 

responsibility, accessibility and business with a special need for more knowledge and networking while going 

beyond the reduced vision of the tourism industry and the limitations of the consumers; combining tourism, 

leisure and local culture in a single broader vision  

NECSTouR Task Force:  coordinators Françoise Guaspare from Ile-de-France Region 

and Anna Breda from Veneto Region;   

“Towards a roadmap for accessible tourism destinations” 

Network of European Regions, associated with representatives of the tourism entreprises, tourism 

associations institutes aiming at. Strengthening the Role of Regions in the European Tourism Policy. In the 

framework, NECSTouR has set up an accessible Tourism Taskforce. Develop an action plan for accessible 

destinations. Accessible Tourism = responsible Tourism → Sustainable Tourism.  It is Needed to measure the 

economical impacts of accessible tourism. “It is a key word for quality and competitiveness in tourism. 

Tourism accessibility must be conceived as a factor that is intrinsic to the “quality of tourism products”.  It 

needs more transparency.  Be sincere whether or not a place is accessible or not, information is the most 

important.  The taskforce started in the occasion of the 1st meeting of the members 28th November 2012. 

They have partnership with NECSTouR and ENAT.  The threats are the facts that accessibility implies many 

stakeholders and there is still a negative view on accessibility. It is still an obligation more than an 

opportunity.  For the Veneto Region, their point of strength is the GITANDO fair which takes place each year 

in 6th edition-representative of European Institutions.  This year they are going to focus more on the right 

of people with particular food and dietary needs-food for all.  Veneto region won project called The Project 

of Excellence-they won this project in 2009.  They got 2 million euro and 3 years project to improve 

accessibility in Veneto region and improving level of tour operators who need to be ready to welcome all. 

Cathrine Schwenoha, sustainable tourism and education project manager  

“Political demands and publication of good practices concerning accessible tourism”. 

More than 20 % of the global population in 2025 will be over 65. This should be considered because elderly  

people frequently have the financial means to travel for longer periods. Offers for all types of impairments 

help to avoid social exclusion, considering that as 15 % of the global population suffers from some kind of 



disability these factors are important. This target population usually travels together with their families; that 

makes almost 1/3 of the global population. “Special needs” should include access to all needs: visual or 

hearing impairments, allergies, mental impairments, all different types of impairments to which tourism 

infrastructures need to be adapted, not just people using wheelchairs. Ruppiner Seeland is an example of 

“Barrier-free Destinations in Germany”. Other great examples include boat trips with wheel chairs and the 

barrier-free four star hotel Haus Rheinsberg.  Nature Park House in Menz offers high tech programmes that 

appeal to all senses. HANDRIA (Handicap Randonnée Ami Nature) is another example with Naturefriends 

Reims.  Other services provided are garden workshops and continuous training for park rangers.  The virtual 

map showing wheel chair-accessible locations is an ideal tool and is available in 20 languages.  It displays 

more than 350,000 cafés, libraries, swimming pools and public places. It is available as a free app for iPhone 

and Android.  In closing Cathrine states that to make it ‘normal’, the best would be not even to have to have 

a conference of such because it has already become a normal thing because tourism has become accessible 

for everybody”. 

 Annagrazia Laura, president of European Network Accessible Tourism  (ENAT) 

 “Accessibility in Tourism, an opportunity for everybody” 

Annagrazia is convinced that the different definitions are by no means contradictory and represent the same 

facet of considering people first.  The convention of rights for people with disabilities was approved by the 

United Nations assembly in 2007 and European member states have now ratified it.  With an increased 

awareness in the tourism sector to move towards new perspectives and market sectors, People with 

disabilities present a significant market and are expecting the highest quality offer.  ENAT has about 200 

members in almost 30 countries worldwide and considers that whether it is a temporary condition or a 

permanent condition, whether it is that you are carrying heavy luggage or that you have to climb a train in 

Italy, any one needs accessibility.  The total potential of the accessible travel market is 133 million tourists 

which means more than 89  billion euros. This is because people with disabilities do not travel alone and 

therefore provides a multiplying factor of 2%.  These numbers represent Europe alone and are only based 

on a calculated 680 euros per arrival. The point is how to find reliable and updated information because a 

lot of “hows” are preventing people from travelling”. 

Jean-Marc Mignon, president of International Social Tourism Organisation (ISTO) 

 “Memorandum about accessibility in tourism and social tourism”. 

The issue of tourism for all has been formally acknowledged and taken into account into several texts and 

has been adopted by several European institutions such as the European parliament resolution of September 

of 27/2011.  The European Union should not stop here, that is why ISTO calls on the next European 

commission and members of the European parliament to be elected next year, the European Council and 

member states to consider 10 proposals for the term 2014-2020.  The budget of tourism within the union 

will be much higher for this next period as it will be one hundred 9 million euro according to the last figures 

that we had.  What we want to do is remind two major policy directions, first that on the basis of a better 

recognition through the Lisbon treaty and the article 195 of the role of tourism as a strategy sector in the 

European economy remains the third sector, to initiate and promote a greater cooperation among member 

states particularly in developing kind of European domestic market. Support transnational initiatives and 

projects within the Union. Encourage the development of youth exchangers. Ensure a decent legal status for 

tourism workers including seasonal workers and volunteers.  Design new support mechanisms such as a 



European aid funds for holidays which would complement existing national and regional mechanisms, such 

as the ECALYPSO platform created together with the consortium including ENAT. Segitur in Spain, Floréal 

club in Belgium and ISTO.  Next point is to provide support to social tourism operators. To foster the exchange 

on best practices and actions allowing people with disabilities to gain access to tourism activities.  

M. Gkofas Panagiotis, Rapporteur of the European Economic Social Committe’ opinion  

“A new political framework for tourism in Europe” 

The new tourism policy identifies three main goals for the new competitive framework in which promotion 

of tourism and sustainability are key aspects.  This work started in 2010 and 2011 yet still today these same 

things are being discussed.  There also remains no consideration for climate change and the fact that 

estimations in 2015/16 probably won’t be the same as in the past.  There is also no concern for the 

establishment of diversification and training, the creation of unified tests for the tourism industry for 

example Gkofas views as essential. The lack of a strategic planning for the tourism sector in Europe is seen 

as the main concern with the need to promote ONE Europe.  Especially because Europe promotes a negative 

image of itself. An example where there was a loss of billions and billions of euro is for the Iceland volcano, 

because people thought the whole of Europe had shut down.  Another negative aspect is that quality 

gastronomy is not well promoted. There is a great need for a communication strategy of the crisis in Europe 

because there is the impression that Europe promotes that which doesn’t need to be promoted. Gkofas 

states “There are lot of soldiers and captains but there is no general, with a lot of money going left and right 

but with no one to manage it”. 

Carlo Fidanza, vice-chairman of the tourism task force of the European Parliament (video 

message) 

The tourism task force hasn’t yet worked as it was wished at the beginning due to a series of bureaucratic 

constraints.  A series of positive actions have been undertaken though and therefore a positive outcome can 

be expected. There have been several successful actions in this field, notably the round table on accessibility 

in September 2013.  Accessibility has been set as a key priority for Mr. Fidanza’s actions and therefore the 

preparatory actions which were firstly proposed and which have been confirmed for the third consecutive 

year by the EU parliament with a budget of one million euro per year, have been carried out.  It is not a lot 

of money but it allowed the Commission to finance various actions to further develop in the field of 

accessible tourism, notably through studies, conferences and upcoming prizes for accessible enterprises.  Mr 

Fidanza states that investing in tourism means enhancing the territory, highlighting the specificities and 

identities as well as the monumental, landscape and artistic excellences with the priority being the 

accessibility to all.   Full support is given on this challenging and thought provoking goal. 

Julien Buot, vice-president of EARTH  

“Memorandum of EARTH for responsible tourism in Europe” 

 
Julien Buot has presented the memorandum 2013 of EARTH in prevision of the European elections of the Parliament.  

 EARTH AISBL appreciates the support given by the European Commission, in favour of sustainable 
tourism. The result of this has led to the recent launch of the European Tourism Indicators System, as 
well as the elaboration of the European Charter for Sustainable and Responsible Tourism. The last 
version of the Charter has still to be approved.  



 The last version of the European Charter outlines a framework of the European policies applicable in all 
Member States, regions and entities; and within the tourism industry.  

 EARTH AISBL affirms that this framework needs to be recognised by and enforced at all levels. Only in 
this way can there be an effective contribution towards the development of a socially cooperative and 
environmentally friendly industry, respectful of the local cultures and customs.  

 Above all, the financial policies supporting regional, local and private companies have to comply with 
specific commitments related to sustainability. This should include penalties following non-compliance, 
with the possibility of fund withdrawals.  

 Territorial administrative authorities and organisations need to become gradually more aware of the fact 
that the development of sustainable tourism does not only come from the assessment of social, 
environmental and ethical aspects. Instead, the assessments are based on the existence of opportunity, 
economic viability and the increase in competition, based on an intermediate and long term interval.  

 EARTH AISBL also emphasises the need to involve local communities through a participatory democracy. 
This includes not only the local authorities but also civil societies, NGOs, associations, academia, etc. 
United, the decisions regarding tourism policy can be made. The role of institutional authorities is not 
enough though. Given the accessibility of communication tools, the opinions and expectations of local 
communities in regards to the development of tourism in their territory can become easily and quickly 
known.  

 Measures taken to improve the touristic offer and to enhance the local identity, history, culture, 
traditions and lifestyles are awarded, supported and promoted in all the territories. These actions would 
encourage the emergence of the authenticity of these territories and the local population. Diversity 
often offers wealth and the capability to increase the attractiveness and uniqueness of destinations.  

 The tourism development, and touristic offer in particular, must be entrusted as much as possible to the 
local youth and female entrepreneurship through the launch of receptive small businesses and services 
dedicated to tourism. It could represent an element of entertainment and innovation in the territory, if it 
is properly promoted and sustained.  

 EARTH AISBL is also proposing the launch of educational campaigns concerning travel, inspired by the 
principles of sustainability, responsibility, accessibility, ethics and solidarity. These campaigns should 
primarily be directed to tour operators and students, but should be extended to all travelers and 
European citizens through new forms of governance and participation.  

 

Discussion and Debate 

Eco-label GREENKEY representative: - The European commission doesn’t focus on staying in ‘sustainable 

places’.  Public authorities need to pave and lead the way to staying in more environmentally and socially 

sustainable accommodations. 

AITR response:  AITR attended a conference held by Emilia Romagna region which certifies events.  The 

catering was fair and organic and all the materials were recycled paper.  The region is doing something. 

The most important thing is for people to know in ADVANCE what is accessible and where.  People with 

disabilities should really be considered as people first. 

 INTASAVE partnership-expressed their surprise in not hearing more about climate change, whether that 

concerns labour abuse because of migration, accessibility issues because of health and excess heat.  It is 

urged to consider all in the context of strategic planning to incorporate climate change in the planning of an 



organization and the areas in which an organization touches.  In 20 years time it will transform what is being 

done. 

Valencian Community and FEE Representative –Asked what the actual plan and process is? It is very 

important to include the environmental aspect of sustainable tourism, although the program was mainly 

focused on the social aspect, the opinion is expressed that the environment remains a very important issue 

and certainly part of the overall picture. 

Jose Maria from KOAN-in Spain the environmental awareness already has many indicators, the social aspect 

doesn’t.   

Maurizio Davolio closes the conference by stating: 

The opportunity to get an overview on best practices, projects and experiences is very important to EARTH.  

This is also what has been gained from the event and through this all activities are therefore continuously 

encouraged.  With some 70 participants and many high level speakers, it isexpressed that a highly 

satisfactory result has been achieved. 


